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Pycnogenol®: A Foundation for Healthy Living 
Danielle Lin, C.N. discusses her journey to educate, inform, and improve 
the quality of life for everyone.

Creator and host of the nationally syndicated talk radio and podcast 
program, The Danielle Lin Show: The Art of Living and Science of 
Life. Danielle Lin, C.N., has been a leading voice in natural health 
media for over 30 years. She sat down with us to reminisce on our 
successful partnership through many decades and share firsthand ex-
periences in the industry. 

How were you first introduced to Horphag 
Research, the parent company of Pycnogenol® 

 branded ingredients?
I first met CEO Victor Ferrari and Director of Sales and Marketing 
Frank Assumma at the Natural Products Expo in 1998. There were 
about 3,000 attendees that year compared to the 100,000 in March 
2019. The Expo floor had everything from tofu to sprouts, to rainbow 
t-shirts. It was very young cottage industry and quite unsophisticated 
in marketing. We were just beginning to shift the focus of “Natural and 
Organic” to “Science.” 

For the first time that year, suppliers were exhibiting raw ingredients 
in addition to products created for retail sales. Branding of nutritional 
ingredients was rare -this opened a whole new marketing category 
for the industry. (Similar to what Pharma companies started doing 
when they went direct to the consumer in branding the name of a 
drug.) Horphag Research with Pycnogenol® grabbed the spotlight by 
becoming one of the first fully branded and clinically substantiated 
ingredients in the world. By associating an ingredient brand name with 
proven research, Horphag brilliantly guaranteed quality, integrity, and 
sustainability to partners and consumers. My radio program was the 
first in the industry to educate consumers on the value of this proposi-
tion - read the label and look for products that have science behind 
the ingredient. We were the perfect match to educate consumers and 
demonstrate to the industry why this strategy would become so impor-
tant in the long run.

After decades of reporting and fostering conver-
sations on Pycnogenol®, please share your 
experiences. 
Pycnogenol® became incredibly valuable to me when I started flying 
frequently, especially during long distance travels. After each flight, 

my shoes would invariably be tight and I often experienced jet lag. 
With Pycnogenol®, it's truly life-changing. After the first time I took the 
recommended 150- 200mg, there was no doubt the product worked. 
I have taken it daily for over 25 years and rarely if ever experience jet 
lag and my shoes fit perfectly.

I refer to Pycnogenol® as a foundational nutraceutical.  I would never 
build a house without a solid structural base. Why would I build a life-
style plan any differently? With this single ingredient, a person can 
address the entire circulatory system. Healthy vascular flow is vital 
for heart and brain health, as well as anti-aging, and addressing in-
flammation. It’s astounding that one simple extract can offer so much 
value. I never hesitate to recommend it to my friends and listeners 
because I always receive positive feedback.

 
 

 

 
 

 
 
 
 

With more than 30 years’ experience in this 
industry, what makes Pycnogenol®  

stand out?
Stop for a moment and picture a light blue convertible Aston Martin. 
There are millions of cars and thousands of brands…and then…there 
is Aston Martin and 007. Pycnogenol®  are examples 
of this kind of standard in the “Lifestyle” industry. Both with unprec-
edented quality and documented in performance. Because Horphag



feature story and new research

Pycnogenol® Improves Osteoarthritis Symptoms
A published study shows the efficacy of Pycnogenol®, in the form of 
a topical patch, for relieving joint inflammation and discomfort asso-
ciated with osteoarthritis. Following three weeks of using the 110mg 
Pycnogenol® topical patch, subjects reported significant improvement 
of their symptoms, including 51% improvement of pain score, 64% im-
provement of inflammation, 33% improvement of knee function, 66% 
improvement of swelling and 42% of subjects reported no osteoarthri-
tis symptoms.

“Study participants also reduced their need for daily NSAID painkill-
ers. This is promising news for patients who take NSAIDS as constant 
use can be costly and have side effects,” said Director of Product De-
velopment at Horphag Research Carolina Burki.

 

 
 

 
 

Research is driven by quality, they never take their pedal off the metal 
to educate and expand their premier offerings. They also understand 
the value of creating a rock-solid brand to support partnering compa-
nies. That’s why there are 1000 products in the marketplace with their 
ingredients. The depth of scientific research and clinical studies is why 
the light shines so bright on their reputation. 

Why is radio communication so important today 
and how do you manage to stay so connected to 
your listeners?
Close your eyes and imagine when there was only radio. Families 
gathered in a room to watch a wooden box to keep them connected to 
the world. In the earlier times, leaders spoke via microphone to reach 
their kingdoms. The power of the human voice is what makes radio so 
valuable even today. We crave connection and have a great desire to 
use our imagination. Visual media produces a totally different experi-
ence in our brains for receiving information - the human voice seeps 
into the soul when the mind is relaxed from using the eyes. People 
inherently know this. This is reason why podcasts are expanding rap-
idly. This form of communication helps us deal with over exposure to 
incoming information. 

I have committed my life to helping people navigate their journeys to-
ward greater health and wellbeing. We have never lost our focus on 
our intention to be a light along the way. We listen to what our commu-

nity wants and work hard to find the solutions to enhance their lives. 
In partnership with our amazing sponsors we have created one of the 
most robust and extensive recorded libraries in the world that will live 
on forever.

I always say, “Give us a year and we will give you the path to a bet-
ter life.”  Horphag Research and I have worked together for over 25 
years…that just says it all. Keep it simple, do it right.

What are some of your upcoming projects you 
are excited about?
We continue to expand our extraordinary broadcast ad podcast li-
brary nationally and internationally across all media platforms. I am 
also finishing up my new book, Science of Your Life -- Volume One, a 
reference bible highlighting over fifty-five of the leading branded and 
scientifically substantiated ingredients in the world. It is concise com-
pilation of interviews with scientists and practitioners, designed to help 
new companies navigate the health and wellness space. It will be a 
time saving resource for those expanding product lines, looking for 
proven efficacy, and trusted partnerships. We have a great and shared 
responsibility to protect our industry to continue to improve the lives of 
billions of people around the world.

Listen to The Danielle Lin Show and view Pycnogenol®  
Chapters at www.daniellelin.com 










